
When we meet people at conferences there is always a lot of talk about technology, strategies and tactics. But at 
the end of the day everyone is looking for the same thing...RESULTS.

Fundraisers have to be conscious of costs. The last thing anyone wants to see is a slow bleed turn into a fiscal 
crisis. Use these hacks to save money AND get better results.

Depending on your volume you can shave $0.05 a piece from 
your budget. To put that in perspective that’s $500 on a small 
10,000 piece mailing.

A basic postcard or letter in an envelope will almost certainly 
qualify for this lower rate. But be very careful there is a hazard 
waiting for you if you cross the 50-gram mark. When this triggers 
you are assessed with a budget-breaking postage increase that 
you’ll want to avoid.

Costs jump from $0.45 to $0.65. So those extra grams can  
be a killer.

New variable data print (VDP) inkjet technology is a shockingly cost-
effective alternative to traditional direct mail printing.

Beyond the superior customization opportunities with messaging, 
these new printers eliminate the need for intensive project 
management because so many of the steps that were a burden 
simply go away.

With VDP a typical 5 day job is reduced to just a couple of hours.

At the end of the day the biggest cost involved with a DM 
campaign is postage. Did you know that earlier this year Canada 
Post started offering discounts based on the amount of money 
you spend per year?

So speak to your Canada Post rep and ask for a discount or drop 
by booth #144 at AFP Congress. We’ll have someone from our 
award-winning Canada Post Expert Partner Team help you out.
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